Denmark as an investment location
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General information and awareness campaign)
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Coordinated marketing of Denmark as investment location.
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Sweden
(2000)

Denmark
(2002)

Finland
(2001)

France
(2001)

Great Britain
(1999)

Holland
(2000)
Spain
(2001)

Average

Ireland (2000)

% of private

sector companies

11

1.0

1.0

0.9

0.9

0.6

0.6

0.9

12.2

% of private sec-

tor employment

17.2
13.9
151
17.0
10.3
9.9

14.7

14.0

48.0

(3

% of private
sector added
value

22.0
19.3
15.2
185
6.8

13.6
218

16.7

88.6
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