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Branding Danish Education.. Why?
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Globalisation of education and of the
market for advanced human capital

� The international market for education

� Instruments at the educational market

� What can the authorities do?

� What can the universities do?
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Modes of organisation in the international 
market for higher education

� Foreign students in national educations
� Students going abroad
� Joint–degrees
� Supply of education in foreign countries (off-

shore)
� Virtual universities
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Foreign Students in Australia by mode of study

Establish an efficient organisation
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The size of the international market

� The OECD countries receive 85% of the total amount of 
foreign students equivalent to 2.3 million students in 
2004

� Most of the foreign students  (61%) who study in the 
OECD area come from non-OECD countries 

� 4 countries received 52% of all foreign students in the 
OECD area in 2004: USA (22%), UK (11%), Germany 
(10%), France (9%) 

� The Nordic countries received in total 74.000 students 
approximately 3% of the foreign students in the OECD

Source: OECD Education at a glance
2006
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Where are the foreign students?
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Intensity of internationalisation

Proportion of foreign students on higher educations in selected countries (2004)
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Instruments at the international market
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Why internationalise danish education?

� National reputation?
� Get a share of global advanced HC?
� Tap into the global pool of knowledge?
� Seed networks (knowledge ambassadors)?
� …. or?



THE UNIVERSITY OF AARHUS

Lauritz B. Holm-Nielsen, Rector
CIRIUS, Copenhagen, September 21, 2006 

What can the Government do?

� Admit the country’s strengths and weaknesses
� Make more flexible immigration rules
� Target resources to institutional partnerships
� Fund flexible scholarship arrangements
� Provide transparent and honest information 
� Engage the Danish foreign service
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What can the universities do?

� Establish a clear internationalisation strategy
� Focus attention to levels of education and 

modes of delivery
� Proactivity in networks
� Selectivity in partnerships and set standards for 

entry qualifications
� Be active in the Bologna process and ECTSl
� Fee waivers and scholarship arrangements
� Establish an efficient organisation
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Conclusion

� Stand-alone, large-scale branding campaign
won’t do it

� Identify denmark’s strengths and select the
markets

� Realise framework barriers whether these are
external or internal to current danish policy

� Create a national stakeholder coalition
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thanks for the invitation
rektor@au.dk


